Bradiey A3 training—
aleap ahead ...
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Good training is key to soldier performance. _But thgre are
never enough ranges, labs, or time to train, until now.
1t | The Bradley A3 with embedded “Virtual Range” provides
| realistic training simulations for the individual or crew.
. The Army's first integrated platform design revolutionizes
! ! . training and. improves performance. Now.you_and your
i Bradley team can realize your full potential with a self-
| contained, fully interactive, digital simulator — whether
you're in the motor pool or deployed in the field.
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Key to Army 2010 and beyo!
Bradley A3 incorporates

digitized systems with SOftWe 1
electronics for enhanced cron
and situational awareness. ;
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Getting Connected

Technology is changing the way Guard members think about meeting
their military obligations. Guardsmen want access to their units anytime
from anywhere. See how officials at the federal and state levels are
trying to make it happen.

QDR

What will it take for the U.S. to maintain military superiority in the
coming years? In the face of emerging threats and new challenges
the Department of Defense is reexamining its long-time strategy
and force structure. Defense Secretary Rumsfeld is hinting that
changes are coming, but the future is unclear

The National Guard Memorial has become a symbol of the financial and
organizational strength of the NGAUS. Learn the history behind the
magnificent and controversial structure that occupies One Massa-
chuseits Avenue, N.W.

D-Day Salute

In a small Virginia town, a memorial is dedicated to the thousands of
soldiers who gave their lives or lost their innocence on the beaches of
Normandy more than 50 years ago. It's a fitting memorial for the com-
munity that suffered the highest number of per-capita losses in the
nation during World War II.
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