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BIGNESS SERVES AMERICA-PROTECTS AMERICA'!

SOCONY-VACUUM OIL COMPANY, INC., and Affiliates:

MAGNOLIA PETROLEUM COMPANY ¢ GENERAL PETROLEUM CORPORATION

In Peace—In War!

PEARL HARBOR surprised and
shocked America. What hap-
pened after that surprised and
flattened the Axis!

American industry demon-
strated the amazing ability of
its big companies to expand
swiftly and efficiently to meet
any need!

In Petroleum, companies like Socony-
Vacuum with armies of technicians
and workers, vast modern equip-
ment, converted almost overnight
to war production.

For example, by March, 1945, the
wartime peak, the petroleum indus-
try had increased annual outpur of
aviation fuels (all grades) by more
than 40 times over 1940! And during
the same period, Socony-Vacuum
multiplied, by over 70 times, its output
of special high octane aviation gaso-
line, one of U. 8. A’s most potent
weapons of World War II. . . with
volume zooming from less than
300,000 barrels a year to a staggering
rate of 20,000,000 barrels!

Today, by public demand, America
is producing petroleum products at
the yearly rate of over 2,080,000,000
barrels—and Socony-Vacuum is
proud of the bigness that enables
it to do its part.
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Some thousands of you already have pulled up stakes
for active duty training sites, all the way from Camp
Pickett, Va., to Camp Cooke, Calif. And thousands more of
us will be with you, sooner or later.

We want your copy of THE NaTioNAL GUARDSMAN to follow

you every month, wherever you go.
Returhed Unless you tell us where, the mailman
| - fo ‘ will bring back your magazine, stamped -
e

REASON CHECKED

Unclaimed........ Refused ...

like the inset. In that case, you don't
get your magazine; we get stuck for
the postage due.
i On Page 31 there’s a handy coupon.
EERL L a e Please fill it out completely (your old
Moved. left no addrass address is just as important as the new
No such office in stote....  one) and send it to us right away.
Remember, unavoidably it takes about a month to process
an address change.

You've seen the ads: “GET BIG MAIL!” Well, an editor
doesn’t have to run any ads to get a Big Mail—he gets all
kinds of stuff, without asking for it. And some of it is
thought-provoking; yes, even puzzling. Like for example an
airmail missive from California, advising us of a revolution-
ary new development. To quote: “Until very recently, such
a simple yet important thing as a tweezer used for plucking
eyebrows has continued to operate on the exact same
principle used hundreds of years ago. A Hollywood design
engineer decided to do something about this. The result
was ‘Tweezie, described in the enclosed circular and brief
story.” We won't go into further details.

We rather resent the implication that our eyebrows need
thinning-out. We much more seriously resent being ad-
dressed as “Dear Madam.” There was a possible solution
in bucking the communication to Patsy Merz as a matter
pertaining to her command, but she insists it has nothing
tc do with Circulation and there’s not much chance of
convincing “Tweezie” that an ad for “Hollywood's newest
beauty secret” would pull many sales to National Guards-
men and she has enough to do without taking on the duties
of being Editor of the Women’s Department of THE Na-
TIONAL GUARDSMAN so0 were just going to let the whole
thing drop.

P. S.: Migosh, here comes another one addressed to the
Women’s Editor—has to do with “a news release, a photo-
graph and four sample letters from Santa that will give
any child the thrill of a lifetime.” It’s from California, too.

OUR COVER

Typical of the National Guard outfits that have answered
repeated calls to their country’s defense are the Pennsyl-
vania antiaircraftsmen who, in their 1940 and 1950 versions,
appear on the cover. Their forebears won the name “First
Defenders” for answering Abraham Lincoln’s call for troops
to protect Washington. As the 4th Penna. Inf, they were
among the first to enter U. S. service in 1917. As the 213th
CA Regt. (AA), they were in the first group inducted for
World War II. And as elements of the 51st AAA Brig,
they were included in the first “alert” for the current emer-
gency. (Photos from Allentown Call-Chronicle).
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